




Khulna University of Engineering & Technology 
Department of Industrial Engineering and Management 

B.Sc. Engineering 41hYearl 51Term, 2016 
IPE 4029 

Marketing Management 

Full Marks: 210 Time: 3 hrs 

N.B:i) Answer any THREE questions from each section in separate scripts. 
ii) Figures in the right margin indicate full marks. 
iii) Assume reasonable data if missing any. 

SECTION-A 
1. (a) Define marketing for the 21'1 century. "Marketing means playing game with the human 11 

psychology?- Explain the statement. 
(b) Explain the structure of flows in the rice market. 12 
(c) Differentiate simple marketing system and modern marketing system with suitable figure. 12 

2. (a) . What is SBU? How can you establish it? 10 
(b) "Market definition of a business is superior to product definition" -Justify the argument 12 

with example. 
(c) Discuss the consumer buying process for refrigerator. 13 

3. (a) "The absence of dissatisfies is not enough; the satisfiers must be present to motivate a 15 
purchase" -Justify the statement. 

(b) Discuss post purchase use and disposal. 10 
(c) Explain the effective segmentation criteria. 10 

4. (a) "Marketing is both an art and a science"-Explain. 10 
(b) Discuss new marketing realities. 10 
(c) Write short notes on- 15 

i) Niche marketing 
ii) Marketing mix 
iii) Needs, Wants, Demands 

SECTION-B 

5. (a) Define non-durable product. Construct a product hierarchy for 'photocopy machine'. 11 
(b) How can installation and customer training make service differentiation? 12 
(c) Discuss the importance of packaging of soap. 12 

6. (a) Discuss pricing objectives viz. maximum market skimming and maximum current profit. 10 
(b) What do you mean by 30% ROI? Discuss auction-type pricing. 12 
(c) Discuss the objectives of advertisements of phone operator GrameenPhone. 13 

7. (a) What is sales promotion? Discuss the sales promotion of a restaurant. 12 
(b) Explain the works of pub! ic relation department. 12 
(c) What is advertising? How can you measure the effectiveness of a media for advertising 11 

purpose? 

8. (a) Mention the importance of market entry timing of an android application. 08 
(b) What is IP? Discuss its importance for a country. 07 
(c) What is marketing ethics? How can it contribute to the inflation in the month of Ramadan? .10 
(d) Discuss the reasons of direct investment. · 10 
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